1

Consumer Assessment of Healthcare Providers and Systems (CAHPS)
[bookmark: _GoBack]Bias in a survey refers to the deviation of the truth in data analysis, data collection, and interpretation, leading to the falsification of results or conclusions. The biases include sampling bias, response bias, and non-response bias. Sampling bias occurs when researchers select their respondents. A common reason for bias sampling is due to the data collection procedure and sampling design whereby the sampling method may disfavor or favor data collection from specific individuals from different environments (Fründ et al., 2016). For instance, if a researcher was surveying people who use public transport for commuting and they only interview people who walk or use Uber, their results will not be accurate because they have excluded individuals who use buses for commuting. Another case scenario of sampling bias may occur when the researcher goes to a university to conduct an opinion survey due to its proximity and convenience, leaving out people who live in that area.
Response bias in surveys occurs when respondents do not provide accurate answers to the questions asked or responding with yes to all of the questions to complete the survey. Some answer the questions to please the researchers, especially if the questions are too complicated. Therefore they end up choosing an answer randomly to complete the survey (Keiser & Payne, 2019). Non-response bias is the type of bias that occurs when participants are unable or unwilling to answer the questions asked because they neither agree nor disagree with the survey questions because the questions are sensitive to them (Compton et al., 2019). Non-response bias also occurs if the researchers targeted the wrong audience or if the questions asked are not close-ended. In surveys, the biases mentioned above distort data reporting by producing inaccurate findings, which results in false conclusions, which may cause harm to participants if they were in a clinical trial.
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